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Nice Work.
A Job Well Done
INSIGHTS FROM AMERICA’S
BEST WORKPLACES

Our core values deﬁne us. Our
employees are some of the smartest in tech and our most valuable
asset. We work hard to cultivate a
customer-centric, innovative, collaborative, and fun work environment—a culture people don’t want
to leave. At Infoblox, we are building
a company where every employee
can thrive and contribute to our
shared purpose—delivering critical
solutions that our customers rely
on to keep their networks running
safely and reliably.

OUR CULTURE
IS OUR DNA.
WE BELIEVE IN
TRANSPARENCY,
CURIOSITY,
RESPECT, AND
ABOVE ALL, HAVING FUN WHILE
DELIGHTING OUR
CUSTOMERS.

MessageGears was purposeful from
the beginning with how it approached
culture. They would encourage open
communication, collaboration across
teams, and a bias toward action that
would help them stay nimble and
compete in the challenging, crowded
marketplace of enterprise marketing
platforms. That ethos has continued
to this day, as the company has
grown tremendously while staying
true to those foundational principles
and establishing itself as one of the
industry’s most technologically
advanced products.

MESSAGEGEARS’S
CUSTOMER
MARKETING
PLATFORM LIVES
WHERE YOUR
DATA LIVES,
HELPING SUPER
SENDERS SEND
BETTER, MORE
PERSONALIZED
CROSS-CHANNEL
CAMPAIGNS.

Unforgettable Coatings was named
to Inc. Magazine’s 2020 Best Places
to Work list for keeping front-line
workers as happy as their customers. The contractor, which has ofﬁces
in Arizona, Idaho, Nevada, and Utah,
credits its growth in the various
markets to company culture and
employee investment. Partners Cory
Summerhays, Shaun McMurry, and
Shane Sandall have focused on their
core values in this time of disruption
to unite the company with a common
perspective and direction. “A great
time or opportunity to prove who we
really are,” Summerhays says.

“SERVANT
LEADERSHIP HAS
BEEN OUR PHILOSOPHY FROM
THE BEGINNING.
WE SERVE OUR
PEOPLE WELL,
THEY SERVE
OUR CLIENTS
SUPER-WELL.”
-CORY
SUMMERHAYS

